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The Basics:

Content must be useful.

Content must be interesting.
Content must be reachable.
Content must be readable.
Content must be shareable.

http://www.slideshare.net/mosterman/the-concise-guide-to-ediscovery © 2012 Oreilly.com



Online Presence = New SEO
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Urednicu i vlasnici medua
” |maju ego-trlp problem
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PR odeljenja/agencijesi
dalje ne shvataju da'se
na Webu kontaktira

javnost, a mediji su e

sekundarni.

Od 2010. do danas imaju 1
mnogo manje problema
da shvate kako danas
funkcionise
Internet/konverzacija.
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“People don’t buy into
your product. They buy
into your approach to
solving their problem.”
- Jeff Ernst,
Forrester
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DIFFERENTIATE
IS TELLING

DIFFERENT STORY
NOT THE
SAME STORY
BETTER
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Products
Content Marketi Inbound Marketmg)

predstavlja razlicite vrste ' marketis
strategija i taktika koje ukljucuju Krelranje
distribuciju kvalitetnih sadrzaja u cilju
angazovanja postojecih i potencijalnih
- klijenata.
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CONTENT
MARKETING
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CONTENT MARKETING WORLD 2012

SEPTEMBER 4-5-6, 2012 + COLUMBUS CONVENTION CENTER *+ COLUMBUS, OH
WWW.CONTENTMARKETINGWORLD.COM

By Elizabeth Frey - Digital Content Marketing Wheel
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Business objectives for content marketing

® Emphasis on engagement and increased traffic

58%
52%

Increased  Increasing Raising brand Increased  Generating  Increasing
engagement traffic to site  awareness engagement leads traffic to site

®utbrain

| 11 | Content Marketing Survey Report Tweet #0CM12
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“What are your most effective types of
content for marketing?”

50%

Email Social posts and  Blog posts Videos News / feature Press releases /

newsletters updates articlesonown PR articles

site(s)
Marketing Survey Report Tweet #0CM12 @Utbldlﬂ @
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Average Distribution of Lead Generation Budgets,
SMALL VS. LARGE BUSINESSES

1105 Employees

Over 500 Employees

Social Media SEO (Organic Email Trade Shows  PPC (Paid Direct Mail  Telemarketing
Search) Marketing Search)

The 2012 State of Inbound Marketi
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Social network engagement is the most
popular tactic used to drive traffic

Social network Article marketing Encouraging  Tagging posts  Video-sharing Image-sharing
engagement  (e.g.'how-to' user-generated andimages

blog posts content , "
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MBA studije

Oko 2.030.000 peaynrara (0,20 cekyHpeiu)

Ornacn y Beav ca ynurom MBA studije @
MBA Degree Program - AGBSP Accredited MBA Program.

www_waldenuniversity.com/MBA
Study Online & Further Your Career!

MBA Programs Worldwide | find-mba.com
www find-mba.com/
Find your MBA degree in our global Business School database

MBA Discussion Board - 100 Top Business Schoals in Europe

L MBA - Dragan Varagic blog
www_draganvaragic.com/.../razlika-izmedju-msc-master-of-sci...

25 Jyn 2008 - U ovom tekstu razmatra se uloga magistarskih (Msc) | MBA studija u
aktuelnom sistemu Skolstva, obziram da je veama mali broj asoba koji zna ...

MBA Studije

mbasrbija.com/

MBA odnosno Master of Business Administration studije su praktiéno orijentisane |
sveobuhvatne, poslovne studije. Za razliku od MSc (Master) programa, kaji su ...

Sta su MBA studije - Savet - Poslovi Infosfud
poslovi.infostud.com/info/saveti/306/Sta-su-MBA-studije/

Trazite posao? Najposeceniji sajt za zapo3ljavanje u Srbiji vam nudi savet Sta su MBA
studije.

MBA studije | Kursevi.com
www_kursevi.com/mba-studije/
poslovne studije koje se fokusiraju na praksu i primenjivost — Kursevi.com.

Medunarodne MBA studije, MBA studije,Beograd | NajStudent com
www.najstudent.com/_._studije/MBA/. MBA-studije/1225

Medunarodne MBA studije, MBA, Beograd - Pregled aktuelnih MBA studija. |
MNajStudent.com.
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m Karte za barselonu cena “ DraganVaragic | 0|+ Share I v ‘-

Kako da kupim

Polazak iz ‘
n KARTE 7A BARSELONU, CENA VesnaV, Mi 4 L4
Sletanje u Zelim da kupim kartu do Barselone za let u ma Search Aot M et 05 Y 8| | | 8
varijanta?
Da li je karta koju kupujem preko interneta s
Visho pabsariie: par dana pre nego letim? kl Eventhing Karte za Barselonu cena

‘o aerogaga.com/karte-za-barselonu-cena-pitan... - Translate this page
Povratni let u 05.02.2012. Ineges 5 tef 2012 - Kupoina karte 1a Barselonu preko itemeta  eftnia nego kupvinz u
turstickim agencijama. Uraliko kupite kartu sada ostvaruete popusti .

Maps
T e Avionske karte do Barselone
i ; bty iy o Vs Cena avianske karte 2a Barselonu
Online kupovina karte je jeftinija nego kupovi s Wil 3ef0gaga comcena-avionske-kare-berselona... - Tianslate this page

50 evra po karti. 10}yn 2010 - Cena aionske karte za Barselonu iz Becgrada u pdnom paveu e
Naj pnvoljnija cena povratne avionske karte za Shupirg 23927 cinara. Avioprevozrik na ovaj relecii 2 Jati let se wsi preko Beca ..

Cena karte je za let preko Rima u oba smera.

Mo Barselons, [eftine avionske povratne karte, cena

Iz Beggrada krecete u 18:30h a sletanje u Bars Wi aerogaga com/barselona-aionske karte-at3... - Tenslae ths page

Iz Barselone avion DDIEEEE u11:40hh a sletanje Povolnia cena  za let iz Duarowika za Barselonu. Cena powrane zio karte za
Show search ools poltani u petak 20 04 2012 a povatak u panedeliak 23.04.2012 po osobi sa .

Da pogledate ponudu za polazak u ponedeljak (

Seoorad ot Neljeffinja karta za Barselonu

detaljni detaljn y ’ vy aerogaga.comnajefinia-karta-za-barselonu... - Translate this page
TS . i Da provente cenelza druge datume L 9 gy 2011 - Karte razeniéite na sajtu i pazivom nz broj 080J/083085. .. teresuje me
Omladinci |Z| Starije USUbeE cena najetinje karte iz Beogada za Barselonu sa polaskon ..

Klasa putovanja Onhne rgzerfvacual kupovma Avio karta za povratr et za Barselonu u funu mjesecy
Ekonomska |Z| Avio kartu koju online rezerviete kod nas na: W 3EM0Qa38 Co/aio-hara-pomatni-et-bersel.. - Translate his page

2266 2012 - Cena poviatne avio karte za poletanje u ponecelja 04.03.2012, .

. Master ili Visa karticom online odmat Poletanje iz Beoyrada je u 07:300, & sletanjz u Barselonu u 15:201 ..
POZOVITE NAS o  uplatnicom kao fizicko lice u bandi ili
s nalogom za prenos preko preduzeca i Avionska karta 2a Barselonu promo
CALL CENTAR 1 . put?agm RaiffEisen leb kreﬂita W aerogaga com/anonska-karta-barselona-pre... - Tranlate this page
REZERV|§]TE LET! AT e ar e T A et T okr 2011 - Powatn avionska kata za Barselonu iz Beagrada, po pramafima] ceni ..
o putem sms-a ukoliko ste korisnik Tel Cena povratne karte, sa svim uracunatim taksama iznos samo ..
Kartu moZete rezervisati i pozivom na broj 08( e
0800.085.085 : i Nejjefinils avionske karte do Barselons. cene
ZDVEItE 5"3 f:lksnog telefona u Sr'?.l]ll' i aerogaga com/barselona-avionskekarte-af3- .- Trenslae ths page
062.280.029 Ukoliko Zelite da nas pozovete iz inostranstva Cena anonske karte za Barselonu iz Beograda u ednom praveu e 23927 dinera.
Avioprevoznik na ovojrelaci Je Jat i let e vii preko 3eca gde e potrebino ca... 2
Da pogledate sve « : : i tkn
Povoljne avionske karte za Barselonu Da pogledate ponudu i cene kliknite ovde
AMERIKA (354) I,
ATINA [&RY PO ﬁe a .. | T
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PROSPECT GOALS

The “buying” process begins long nlsl‘nln"l‘ln" [ @
before a sales person contacts a
prospect. The fuel that drives a ﬂ"n"“ El-s
rospect latent interest t
pr n:'p(( Sfrom fz ent interest to TWITTER -
active demand is created, curated
or procured by a brand, distributed FAGEBDOK -
over social channels and measured quora / rocus/unkeoin [l [ J
against business objectives. The BLOGS / WEBSITES
Content Grid vz is a_framework for L I —
the process of Content Marketing. YOUTUBE / VIMED -

BUSINESS OBJECTIVES
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RESEARCHING
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NARROWING
FIELD
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DISTRIBUTION
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NEGOTIATION

RS

PURCHASE

KEY PERFORMANCE INDICATORS

TRAFFIC / PABE VIEWS / TIME ONSITE OPEN / CLICK-THROUGHS QUALIFIED / ACCEPTED LEADS
CONTENT DOWNLDADS INQUIRIES / DATABASE GROWTH MEETING WITH SALES

INBOUND LINKS / PAGE RANK FORM SUBMISSION RATE OPPORTUNITIES
FANS / FOLLOWERS FUNNEL CONVERSION (STAGE CHANGE) ACTIVE PIPELINE / PIPELINE VALUE
MENTIONS / COMMENTS / SHARES CLOSED DEALS

KEY PERFORMANGE INDICATORS

BROUGHT TO YOU BY EELOORUIA. AND JESSS

BROUGHTTO YOUBY ELLOQUA AND JESS3




The Content Marketing Matrix

3 <
= % What are your marketing goals for
{9& content?
To help review your content marketing
COMPETITIONS CELEBRITY options for your B2C, B2B or

oy D not-for-profit organisation, and map

content formats against customer
purchase intent and decision style.

Use the four quadrants Entertain,
Inspire, Educate and Convince as a
starting point to spark your own ideas.

Let us know what you think
@smartinsights and
www.smartinsights.com

BROUGHT TO YOU BY
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