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Sadrzaj

» Kako efikasno iskoristiti nacCine online
promovisanja za svoje poslovne ciljeve?

* Kako online mediji da daju ponudu koja
odgovara oglasivacima?
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1999. g. - Trzista su konverzacija!

2009. g. — Advertajzing u
postojecem obliku bi¢e mrtav!

KICK LEVINE, CHRISTOPHEN LOCKE,
PDOC STARLS asw BAVID WTIINRERGER

www.cluetrain.com
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Mediji 2020.

Coca-Cola Content 2020 Part One
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http://www.youtube.com/watch?v=LerdMmWjU_E

m INNOVATION  BUSINESS JOBS FOOD BRANDS SPORTS  SUSTAINABILITY  HISTORY  ENTERTAINMENT

The New
Hardcore

Popcorn: New Recipes to Dress
Up a Favorite Snack

What You Think You Know
About Video Games Is Wrong

Danica Patrick: Learn More About
the Daytona 500 Pole Winner




The squeezed middle...

Mediocre banners, lazy targeting, average experiences

http://www.flickr.com/photos/36604011@NOB/5297451826/ http://adage.com/article/media/traditional-media-planning-jobs-din osaurs/23854 5/



Mediji 2013.

Fromoted

Brand

Paid Media Content Owned Media

Traditional Ads Corporate Content

Brands that
ask for shared
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Konvergentni Mediji

e + Spatula za okretanje
‘... ¢ + eknjiga “Moje omiljene
palac¢inke” '

Kliknite ovde p

Delimano
mesec palacinki
{T" ganj za pala¢inke uz popust

Vec jesi cool korisnik? Prijavi se!

cool

HRANA, ZABAVA, DRUZENJE - UVIJEK SA SRCEM . . . |
"\ Registriraj se!
a ; ‘ Objavi recepte, slike, podijeli ih s prijateljima,

~. o feni i ] S S 1
PretraZivanje razmijeni iskustva, probaj nesto novo, nesto cool!

Recept dana donosi nam | | mrsavica

= ”
Srdele s limunovim

sokom na buzaru
({9

Zdravo, dijetalno, lagano jelo, lako za pripremiti a uZivati
gustajuci ga....jutros dobih friske srdele( odavno ih nema
friskih) i odlucih napraviti svoje omiljeno jelo, tko voli

malo drugaciju pripremu ovog jela, svakako ga napraviti i
uZivati kao Sto smo i mi danas! »

Pogledaj recept »




Kako se promovisati online u 2013.?

Figure 45: What is the single most important area of digital focus for your
organisation / clients in 2013?

e
—

(= b
-l—!acqulsumm -

=
atale

g™ # terms
T
amerlﬂl:E SHE ﬂ'fm?m = ml:naase " noaseny 17.::;: 8 understanding . it

e platforms Eﬂmﬁ{:gn
al:lxalf;tl{lngs =l:llstnm|ars ppc € |:|j StUHIEI'

hIIEII'IESEEE wedsites E-

rEtEIItIl]II I'IU|[II:|1EIIHIE|
5 e — - MANAgement == websites: &
< "“ﬁ“‘ﬁ“’.m gefieration eting i | @] i = em a I
engagamentwf “m §..CC0MMErce gm ]
like "“ raI"I l.'l|'||||'|'E f g EE :%
momilec=s0c1al"
P ibegration : "'F i -

© 2013, Econsultancy Powered by Wordle

Internet Professicanal Program
Draganvaragic.com/blog/online-advertajzin

-danas-kreiranje-online-rek




Kako se promovisati online u 2013.?

Companies
Figure 15: What best describes vour company’s budget plans for the following
digital marketing channels or disciplines in 2013?

Content marketing

Search engine optimisation (natural search)
Email marketing (for engagement / retention)
Social media investment (for engagement / retention)
Mobile marketing (for acquisition)

Social media investment (for acquisition)
Email marketing (for acquisition)

Maobile marketing (for engagement / retention)
Lead generation

Video advertising

Paid search (PPC)

Webinars / virtual events

Online display advertising (for acquisition)
Affiliate marketing

Online display advertising (for engagement / retention)
0% 20% 40% 60% 80% 100%

mincrease wKeepthe same Decrease \




Kako se promovisati online u 2013.?

Agencies
Figure 17: What best describes your clients’ budget plans for the following digital
marketing channels or disciplines in 2013?

Content marketing

Maobile marketing (for acquisition)

Social meda investment (for engagement /
retention)

Mobile marketing (for engagement / retention)
Social meda investment (for acquisition)
Lead generation

Email marketing (for engagement / retention)
Video advertising

Search engine optimisation (natural search)
Webinars / virtual events

Email marketing (for acquisition)

Affiliate marketing

Paid search (PPC)

Online display advertising (for engagement /
retemtion)

Online display adverising (for acquisition)

0% 20% 40% 60% 80% 100%

mincrease = Keepthe same Decrease



Kako se promovisati online u 2013.?

Companies
Figure 16: Percentage of companies planning to increase digital marketing
budgets (compared to last year)

Search engine optimisation (natural search) EEEE%
Email marketing (for engagement / retention) 51%5%
Email marketing (for acquistion) E‘g?‘i
Lead generation 58%63%
Video advertising EE"iD%
Paid search (PPC) N
Webinars /virtual events Biﬁuf
Affiliate marketing jg.-?:

0% 10% 20% 30% 40% 50% 60% 70%
2012 w2013




Kako se promovisati online u 2013.?

Agencies
Figure 18: Percentage of agencies saying their clients are planning to increase
digital marketing budgets (compared to last vear)

55%

Lead generation 58%

Email marketing (for engagement / retention) 56%

Video advertising 62%

Search engine optimisation (natural search)
Webinars /virtual events

Email marketing (for acquistion)

Affiliate marketing A4

Paid search (PPC) 43%

0% 10% 20% 30% 40% 50% 60% 70%
2012 m2013




Kako se promovisati online u 2013.?

Companies
Figure 28: On which types of digital marketing technology will you be increasing
investment in 20137

Business analytics / web analytics 46%
CEM I 5%
Content management system NG 1%
Social media management systems NGNS 000
Email platform I 0%
Paid search / bid management IIINIEGEGEGEGEGEEE S0
Conversion and optimisation tools I 4%
Lead generation GGG 0%
Cross-channel / multichannel campaign management I © 70
Marketing automation INEEEEEGEGGG_G__—_
Video advertising I 250
Ecommerce platform I ~ 500
Affiliate marketing NG 0
Re-targeting technology NG 2%
Online reputation monitoring I 20 %
Marketing resource management I 15%
Demand-side platform I 5%
Other B 1%
None ofthe above I 7%

0% 5% 10% 15% 20% 25% 30% 35% 40% 45% 50%




Kako se promovisati online u 2013.?

Agencies
Figure 30: On which types of digital marketing technology will your clients be
increasing investment in 20137

Business analytics / web analyfics 52%
Content management system GGG 150
Social media management systems IG5
CEM I 4%
Lead generation GG 5%
Ecommerce platform I 4%
Conversion and optimesation tools I -0
Email platform G - 1%
Marketing automation GG C 0%
Paid search / bid management NG 700
Cross-channel / multichannel campaign management G 0%
Video advertising NG 25%
Online reputati itor 24%
Retargeting technology I 19°%
Affliate marketing IR 16%
Marketing resource management I 10%
Demand-side platforrn I 10%
Other I 4%
MNone ofthe above N 5%

0% 10% 20% 30% 40% 50% 60%




Bjuti Dingospo
E KONWKOD B3C MeHsa KaHan Kafd nodHy pewnaMe Ha TB-y?

—_

Like - Comment - Share * 17 hours ago
£ & people like this,

Ina Mirkow cim s2 promeni zvucna frekvencija L;

16 hours ago - Like - 41

Miloje Sekulic +1

pa zaboravim gde je ono sto sam gledao i sta sam to gledao

16 hours 2go - Like - £31

Dragana Pesic-Lewic Miloje Sekulic - a da ga gledas na nekaoj
web strani nebi zaboravic? L::-_',J

16 hours ago - Like = ¢%1

Miloje Seloulic Znas da mi se desi da ponekad gledam o TV i
trazim “back”™ dugme é:,

16 hours ago - Like - 631

Dejan Pecanac Bjuti ne zajebavaj, aj na trening L::_‘;J

1& hours 2go via mobile - Like - ¢43

Marija Dukic Kad vidim reklamu ko da sam videls tebe, odma’

prebacim i cdigram ritualni ples sa ciliem sprecavanja da mise ta
katastrofa opet desi (1)

16 hours ago - Like

Ljubica Ivanic Memam TV k,';;,n
16 hours ago - Like = %1
Bjuti Dingospo Ako Hexaw TE wro nvwew?

15 hours ago - Like

Projekat Mejhem ko nema tv, ne sme da pishe. a nisu ni reklame
nishta gore od ostatka programa..

Bjuti Dingospo MuTao cax jep Be Z3HMME, Ko B2h BeHaTe
KEHEMN K3 No4HY PEKNEss, Z2WTo e BnoKUpaTe ornace Ha
ejoy W OCTANMM C3jTOEMME? k

B E8p




Promocija ili advertajzing?

m“

Sales
Promotion
m
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Online mediji su sve citaniji

COLOR =
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GRuPA the leading magazine publisher in the region

6.5% online
ucestvuje u
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Promocija u Srbiji 2012.

Visits | Pages/Visit ‘;‘:Eé:iﬁ" % New Visits  Bounce Rate
166,835 2.40 00:01:58 16.82% 56.99%
2. google { organic 100,856 3.97 00:03:22 30.46% 36.30%
3. google / cpc 47,382 257 00:01:42 51.02% 60.63%
4. (direct) / (none) 25,996 343 00:03:04 49.03% 37.60%
5. facebook.com f referral 21,048 314 00:02-51 29.61% 45 32%
|
B. { referral 8,263 Source [ Medium Goal Completions % Goal Completions
| .. - . D
7. telegraf / viext 6,360 L JEE 8.000 NN 37.41%
| 2. google / organic 5397 M 25.21%
8. blic / banner 4,375
| 3. google / cpc 2191 W 1023%
g ! referral 2,907
| 4. (direct) / (none) 1751 B 8.18%
0. Facebook.com f SocialAd 2,645 ,
o 5. facebook.com f referral 1128 | 5.27%
6. / referral 421 | 1.97%
GohkGdam —c.c.vom.mail.y
7. S,Dh{,dg: cd1n-c.c.yo ail.y 43 | 1.60%
ahoo.net / referral
8. ! referral 172 | 0.80%
Internet Professicanal Program s ./ .-« 19 | 0.70%
| 10. blic / banner 138 | 0.64% I

T T T ————



Brand Awareness & Brand Recognition

All results by Reach January 2013 -

Ho Hame Reach Tren
1. blic.rs 44.08% 0.46 ¥
2, b92.net 33.74% 1.59 &
=. vukeaijlija.com 21.51% 1.66 ¥
4, kurir-info.rs 27.77% 1.17 &
S telegraf.rs 22.85% 14.70 &
G. nowosti.rs 22.08% 2.93 &
7. polovniautomaobili.com 21.04% 5.63 &
8. naslovi.net 19.64% 0.47 &
3. smedia.rs 19.18% 2.47 ¥
10. kupujemprodajem.com 18.28% 4.77 &
11. rts.rs 18.23% 5.26 &
12. navidiku.rs 18.06% 2.01 &
13. EMN&.rs 17.20% 5.28 &
14, coolinarika.com 15.04%% 4,31 "
15. alo.rs 14,26% 16,45 &

www.audience.rs

Internet Professicanal Program

Draganvaragic.com/bIog/povratak—osnovama—brand-vs-direct—response-advertisini/



Brand Awareness & Brand Recognition

Industry Revenue Concentration Remains High

= (Online advertising continues to remain concentrated with the ten leading ad-selling companies, which accounted
for 70 percent of total revenues in the second quarter of 2008, consistent with the 70 percent reported for the
second quarter of 2007.

= Companies ranked 11th to 25th accounted for 11 percent of revenues for the second quarter of 2008, compared
to the 12 percent reporied in the second quarter of 2007. Companies ranked 26th to 50th accounted for 9
percent, consistent with the 9 percent reported in 2007

100 % Share of total revenues

s¢ 90"/.]
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LR SS087TM | $7.134M $7.267M $16.879 M

i J

Q1QA2A3Q4Q1Q2QA3Q4Q1A2AI Q4 Q1A2ATQ4QATAZAIQ4ATIAG2ATQA4QTRZ2AIQ4QIQ2Q3 Q4 Q1 Q2
2000 2001 2002 2003 2002 2005 2008 2007 2008

|IAB 2008 ﬂ

% of Total




Brand Awareness & Brand Recognition

® Paid search leads display and classified in global online ad spend. [Source: ZenithOptimedia,
December 2012]

Internet advertising by type
USS$ million, current prices Currency conversion at 2011 average rates.

2011 2012 2013 2014 2015
| Display ' 28,221 . 33,249 ' 39,826 . 47,691 ' 57,207
| Classified - 11,313 - 12,129 | 12,831 - 13,434 | 14,138
Paid search | 37,372 | 43195 - 48812 A 54,965 - 61,057
Total 76,906 | 88,573 101,468 | 116,090 | 132,402

Publisher Share of Display
Ad Impressions
Source: comSecore Ad Memrix,
S, 032011
28%
FACEBOOK
49%
OTHERS
12%
YAHOO! SITES
490
3% MICROSOFT SITES
AOL, INC.
l ' 4% :
GOOGLE SITES




Brand Awareness & Brand Recognition

Display
advertising

Display advertising plays
a crucial role in the online
marketing mix. According

to the IAB/PwC adspend
figures for the first half of
2012, the sector was
worth £591 million, up
10.6% year on year.
Effectiveness of large online ad formats clear to see L
[ ]
 Guide to display |ﬂb- Carving Up the Stack - Network World
advemsing . ___________________________________________________________________________________________|
1 $5.00 55.00 CPM
$4.00
www.iabuk.net $300
=
S N .
$200 (s0-25) - $1.80 CPM
sz rosseiens
$1.40

Internet Professi@nal Program ** - o e swron s e s

Rich Medig

i‘ Source: Terence Kawaja, IAB Keynote, 2010 I




Brand Awareness & Brand Recognition

Integration of display advertising with other channels

80%
70%
60%

50%

44%

40%

30%

20%

10%

0%
On-site content Search engine Email Social media Mobile marketing
management marketing marketing

®m Proportion of respondents integrating with display advertising
FPositive impact on conversions

Source: Econsultancy / Responsys Cross-Channel Marketing Report 2012 f

: ::n':-'l'“'nn:
ECP

28 | State of Display — OMMA Display, London, 17 September 2012




Kontekstualno oglasavanje i direktni efekti

Figure 6: What is the most important objective your clients are trying to achieve
through paid search?

60%

4% s SEMPO i
40%

20%

0%
Tosell products, Togenerate Todrive traffic  Toincrease To improve
services or leads to web site brand customer
content directly awareness / service /
online enhance customer
reputation satisfaction

2010 m2011 w2012
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Kontekstualno oglasavanje i direktni efekti

Figure 10: What are the three most important metrics you use for gauging the
success of paid search marketing?

60%

43% 4929 42%,

L]
40% 37% o040,

20%
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Kontekstualno oglasavanje i direktni efekti

Sponsored & Create an advert
S22 Servis GPS navigacija * Suggested Page ) Like Page Online Kursevi Jezilca
@fi MNaudi strani jezik uz
Svet ‘{ﬁ S e e pomod kvalifikovanih
G.D§ profesora putem
S'mf interaktivnih cnline
ve kursewvat
02 people B this:; - Sponsored ¢ Like - Dunja Dragincic-Zivic, Ada Lukié and
Zeljko Kopric like Online Kursevi Jezika,
Maja Medic LCD Shop - VIKEND AKCIIA

TV LED TOSHIBA
FZPEIDIE za 29,959 Ne
propustite sjEjni TV
kristalne LEDens slike,

"Nasi filmovi predstavljaju nasu zemlju. Mislim da politicari slabo
razumeju koliko je to vaZno. Kultura je osnovni identitet naroda, a ne
politika i politiCari. Vi Ruse identifikujete po Tolstoju, a ne po
politicarima. Kultura je ono $to stvara sliku o narodu i ono Sto ostaje. I
zato je vazna."

Moja licna pobeda Mirchjul: Stosic-Mishkec likes Lod.rs,

.com

Zelif da naufis Epanski?
Institut Servantes
! A organizuje kurseve
il Spanskog u gimnaziji
1.3 Zmaij. Upis:
iﬁi‘l’i? 18-23 februar!
Andreas Sopovski, Svetlana Mitric, Zeljko &ntic

and 7 cther friends lik=
Instituto Cervantes de Baigrado.

eKSIC,

0ji su
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GO. 38[6 letovanje 2013

Web Images Maps Shopping Mare = Search tools

Ads related to letovanje 2013 @

Leto 2013. je vec potelo - Cak 15% popusta na rane uplate
www.barcino.travel/
Halkidiki, Tasos, Leptokaria, Sarti...

Grcki hotell - extra cene - Za pravi odmor zovite plavog slona
www. jumbo-travel rs/

011-303-33-563 Poklon svakom kupcu

Halkidiki - Letovanje

Gréka - LETO 2013 - euroturs.rs
www.euroturs. rs/POPUST20%
apartmani POPUST 20% Zakintos,Krf, Paralia,Olympic B_ ,Halkidiki,\/rasna

Letovanje 2013 — Grcka leto 2013 — Leto 2013 - Astra Travel
www.astratravel rs/ - Translate this page

Astra Travel — Greka leto 2013 (Greka, Halkidiki, Sitonija, Sarti, Nea Plaja, Vurwuru,
Toroni, Metamorfozis) - Letovanje 2013 — Leto 2013.

Letovanje - Sitonija 2012 - PlaZe - Link za Subagente

Letovanje 2013 Leto 2013 Grcka Leto 2013 Italija Spanija Hrvatska
mitos-travel.com/Letovanje/ - Translate this page

Mitos Travel, Maslowna - Letovanje 2013 - Zimovanje - Putovanja - Last Minute Ponude -
Avio ... Leto 2013: Gréka, Turska, Spanija ltalija Hvatska Cra Gora.

Leto 2013

www.hellenatravel rs/ - Translate this page

LETOVANJE 2013. Cekajuci letovanje 2013. turistitka agencija Hellena travel na wreme
je spremila program © Grcka leto 2013 © u kome se nalaze kako ...

Letovanje 2013 - Sabra Travel

www.sabra rs/letovanje.htm - Translate this page

Letovanje Letovanje Grcka,Letovanje Turska,Letovanje ltalija,Letovanje Spanija,
Letovanje Hrvatska,Letovanje Crna Gora Letovanje Bugarska, Letovanje Malta ...
GrEka - Turska - Cma Gora

Letovanje 2013

www.letovanje2013.com/ - Translate this page
Letovanje 2013. Pogledajte spisak najpopularnijih drZava i destinacija za leto 2013.
godine. Klikom na destinaciju otvara se spisak najpopularnijih objekata iz ...

Kontekstualno oglasavanje i direktni efekti

“ Dragan Varagic H

3 4] SafeSearch

Ads @
Halkidiki letovanje 2013.

www._juresicns.com/
Grka - Hoteli - rani booking
Kasandra- Sitonija- Atos- popusti

Grcka hoteli 2013
www.prestigetravel.rs/

Halkidiki, Ostrva, Olimpska regija
Popusti za rane uplate do 40%

Grcka hoteli leto 2013
www.soleazur.rs/akcije/

MNeliki izbor hotela/Popusti do 35%
Kasandra, Sitonija,Atos hoteli 2013

apartmani

www.eurojet.rs/

Fantastiéne destinacije. Povoljnol
Razlitite pogodnosti | popusti.

Hotel Perla - Herceg Novi
www.perla.me/

Sobe, Apartmani, Restoran, PlaZa..
Rezemisi online - najbolje cijene!

See your ad here »

Google.rs




Kontekstualno oglasavanje i direktni efekti

Goog[englasi

Calculus poslovni softver
www.calculus.rs

Poslowni paket | za najzahtevnije. Probajte
besplatno.

Free Check For Plagiarism
www.Grammarly.com/plagiarism_check
Check Your Papers For Plagiarism And
Correct Grammar Errors Mow!

Ljubav

www.erodate rs/devojke

YnoaHa] cnpemHe naptHepke Hajborsa
basa npaewx orpaca

Chicken Feed Machine
www.feed-machineny.com

High Credit Standing chicken feed
machinery supplier.Discount price

Supe i salate

www. supeisalate rs

Ako vec jedete brzo hranite se zdravo.
Brza dostaval

Ordinacija Raovic
www.ordinacijaraovic.com

ginekologija i intervencije Golsvortijeva 18,
kod Wuka, Kalenic

PAL engleski dopisni kurs
warw.pal edu.rs

UEite engleski na daljinu za manje od 40
Euro mesetno

Rasklopivi MasaZni Sto
stolovizamasazu.com

Patentirani stolovi od javora Najprodavaniji
u Srbiji

Garantovano najnize
cene!

Najnovii LED i LCD televitori
po QUTLET cenama. Sony,
Toshiba, LG....

VAS SONY PRODAVAC

Online RASPRODAJA samo
dok traju zalhe. Modeli za
2012 godinu.

Do Tokija za 33 minuta?

Da, jer su svi najboli
japanski restorani samo
jedan klik daleko.

Rammstein u Beogradu

Kupite ulaznice za
koncert
28.04.2013.

Httpool oglasi

ETARGET reklama

(9 inlingua
GALINDO

ikala stranih jezika

adbuka oglas

Progovorite
Brzi rezultati kroz sasvim novo

igkustvo Zlatni partner Britanzkog
zsaveta.

Okuraii se
Zajedno samo jacile ! Zajedno protiv
dizgkriminacije.

OPTIMO veliki popust

Priugtite =ebi vrhunski sistem za
zdravo i udobno spavanje, po 20%
niZoj ceni.

Dodaj oglas

Ketap Caporione Uz svaki kupljen laptop dobijate... Post

ani $ampion prodaje!

Drumski transporl Zigovina elektronskih v

aga Prodaja sortirana polovna garderoba Zbimni prevoz rob

Podesiprikaz | Postavi oglas



Kontekstualno oglasavanje i direktni efekti

Table 3.2: Key Capabilities of Selected PPC Campaign Management Tools
Adobe Yes Yes Multivariate; Yes Yes Own DSP**
A/B
Acquisio Yes Yes Yes Mo Yes Yes Own DSP
Autonomy Yes Yes Mo Multivariate; Yes Yes GDN
A/B
Clickable Yes Yes Yes Multivariate; Yes Yes Mo
A/B
DoubleClick Search No Yes Mo Mo Yes Yes GDN/DFAS
{planned) (planned) (planned) Invite Media
eSearchVision Yesg Yes Yes Multivariate; Yes Yes GDN, Criteo
A/B
IgnitionOne Yes Yes Yes Multivariate; Yes Yesg Own DSP
A/B
Kenshoo Yes Yes Yes Multivariate; Yes Yes GDM, Criteo
A/B
Marin Software Yes Yes Yes Multivariate; Yes Yes GDM, Criteo
A/B
SearchForce Yes Yes Yes Mo Yes Yes GDON, Criteo
*DSP=Demand Side Platform; GDN=Google Display Network; Criteo=Criteo used for retargeting
**On technology acquired from Efficient Frontier

Source: Third Door Media




Complete this weekly workflow Brought to you by
to see results fast — in just

Weekly - . Kontekstualno

Checkiist | oglasavanje i
mnmns-zo: : | i e difEktni efEkti

: Pause Poorly Performing Keywords
Complete PPC Reporting

Loak for keyword

Minutes 15 - 18:
Improve Campaian Relevancy

Minutes 10 - 14;
Optimize Ad Text



Email marketing

® 29% of emails are newsletters. [Source: Return Path, November 2012]

In fact, we receive more newsletters than
person-to-person emails.

)V V-V VN

- Coupon
- Confirmation
- Welcome

N

ii‘ a:‘i

&

- Other
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Email marketing

® 57% of email marketers consider integrating email with other channels as the biggest email
marketing challenge theyv expect to face in the next two vears. [Source: Forrester, January
2012]

m “What are the biggest email marketing challenges you expect to face in the next two years?”

Integrating email with other channels _ 57%
Leveraging dynamic content _ 50%
Leveraging segmentation _ 43%
Managing email frequencyand cadence | 389
Increasing open and click-through rates | 3895
Finding new email subscribers _ 36%
Creating and managing email content | 3505
Retaining current email subscribers | 3495
Having adequate staffing resources _ 31%

Internet Professicanal Program



Email marketing

. . . Positive d.o.o. prodaja@positive.rs via mail177.us4.mcsv.net 1211712
* Najbolja e-mail
'{EA Croatianv > Englishv  Translate message Turn off for

strategija zasniva se na
kreira nju SOpStvene Danila Kisa 5 - 21000 Novi Sad
mailing liste (newsletter- POSI/ IVE esbposter
a) preko veb sajta. -

leesto

* Vazno Jc? oda.b.ratlvdobar ==
softver i voditi racuna o
tome da je lista ,jaca“
od spam filtera.

Deda Mraza
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Affiliate marketing problemi

* Davanje provizije za razliCite aspekte prodaje jeste
dobra strategija promocije (prodajna promaocija), ali
je potrebna velika frekvencija prodaje i visoka marza

od koje se daje procenat partneru.

T

Majica | Solja | Ceger | Platno | Maijice sa vaSom slikom

Dizajnerska Zona WWW.vizioshop.com

Potreban Vam je dodatni izvor zarade?

Dizajneri, umetnici, "Photoshop" majstori...

Evo prilike da unovcite svoj talenat I!!

VIZIOshop, najveca internet prodavnica za majice na Balkanu Vam nudi da stavite na na$ sajt VASA idejna re3enja i da zaradite od svake prodate majice sa tim motivom.
U sustini, na ovaj nacin VI dobijate svoju internet prodavnicu koja radi sve za VAS.




Affiliate marketing problemi

® More than 25% of merchants have less than 100 affiliates in their current programs. [Source:
AffiliateBenchmarks™* a division of NetX, September 2011]

130 % 113%

T1%

B less than 100
. 101 - 500

. 501-1.000
. 1,001 - 3,000
. 2,001 -5,000
= 5001 - 7,000
. 7,001 - 10,000
. 10,007 - 15000
W more than 15,000
50% B | don't know

98 %

145%

254 %
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Native Advertising perspektiva

NATIVE ADVERTISING ADOPTION

In a poll of more than 200 media CHALLENGES

buyers. the average increase in

expected native ad spending in 2013 > =
compared to 2012 is 12.6%. & l@‘
#‘ N

IN 2013:
AD STANDARDS PRODUCT USER TRUST BRAND
NG set stand EFFICIENCY her INTEGRITY

57% of venturo capitalists, private
equity firms, and angel donors say

they are likely or very likely to invest in STRATEGY

O

companies that sell native advertising

34%
communications content with outside
' teams to establish long- croation efforts by companies (creative
34% of publishers say they are likely term content strategles. bringing In new talent agencles, content
or. very likefy to add a native (journalists, designers, marketers, etc.).
advertising option to their menus otc.)

4 COLUMN j<: rive  SOLYEmeae

http://www.draganvaragic.com/blog/ev



Native Advertising perspektiva

BuzzFeeD O 0 ()

Politics Tech Entertainment Celeb Music Lifestyle Food Rewind LGBT Sports Animals More =

LOVELY RITA

21 Awkward Situations We All Survived
In High School

29 Crazy Margaritas
You Need To Try

PRESENTED BY
IFC IFC (Independent Film Channel)

28 Signs That You Totally Have Senioritis Hot On The Web
Graduation can’t come soon enough. :

Internet Professicanal Program www.buzzfeed.com




Native Advertising perspektiva

“Piletina na .'-‘.‘15;_;;.;: nacin sa belim lukom” - Gaga Grne blog, kampanja za Maggi

“Kao golubica ()" - Mooshema blog, Dove

‘Nova tehnicka znanja za novinare’ (Bedno plSkaralo)l Internet preduzetnica, takoreci mala

privrec (Mahlat) u Sklopu anje podrske 53!"“‘:‘:311‘”:’3' | blogera, Link Group
nekretnine.com - Primer usaglaSavanja naprednih integracija i online nastupa”, moj blog, Enekretnine

(v m

rofesionalna orijentacija: Kako sam postao savetnik za poslovnu primenu Interneta? - | deo”, moj blog,
Profesionalna Oruentacua

10
. xon narag

Premijera: Telenor m-payment “PlatiMo”

ovanje & E-biznis W Tweet 0 g +1 Eishar= 0

Nakon prve informacije o planovima kompanije
Telenor da pusti pravi m-payment servis koja je telenor
objavljena krajem prosle godine na ovom
logu, dobio sam mogucnost da premijerno i
predstavim m-payment reSenje kompanije y N ——— KL Si63500¢
Telenor pod komercijalnim nazivom “PlatiMo”. ' g ssivhode . B0

“PlatiMo” sistem placanja putem mobilnog

draganvaragic.com/blog/native-prirodni-advertajzing-blogovi-mediji-sajto




Native Advertising perspektiva

o www.telegraf.rs/sex-i-ljubav/557140-organizujte- putovanje-8-marta-za-samo- dva-sata

—

ZIVOT & STIL

NASLOVNA VESTI SPORT JETSET ZANIMLJIVOSTI FOTO SEX & LJUBAV HI-TECH

SEKSI AVANTURA: Odvedite je na putovanje iz
snova za samo dva sata

BliZi se Dan Zena a vi nemate pojma kako da iznenadite svoju partnerku? Iznenadno
putovanje Ce je ostaviti bez daha, ali i bez odece kroz samo nekoliko trenutaka. Evo plana za
brzu akciju!

Eishare 214, ¥ Tweet 7 B+

Internet Professicanal Program
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.



lzdvajanje prednosti za ponudu promocije

73! gA 2013 01 Serbia = A =IO
01.2013 | v
Target group Node 'No. Eviéitors Page views iAvg. time iReach-Internet EAudience Affinity ‘
|(real 'spent per| ‘composition _ Index-Internet |
users) \visitor ’ {relative) ‘
[ ! [hr:min:s] | , ‘
Mesecni prihod draganvaragiccom | 1. 1872 11,152) 0:09:20 0.30% 32.19% 153.06
doma¢=70.001-100.000 |Internet | 2./574,854) 183,688,898  5:46:30 91.79% 21.03% 100.00
din or Mesecni prihod ... |Selected nodes l 574,854 183,688,898 5:46:30 91.79% 21.03% 100.00

Gemius Audience, januar 2013.

* 4. najbolji rezultat u Srbiji sa 32.2% posetilaca na blogu sa
mesecnim prihodom po domacinstvu od 70.000 din. i
vise (u odnosu na ostale veb sajtove prema Gemiusu).

* 50.1% posetilaca bloga ima visoku stru¢nu spremu, sto je
5. rezultat u Srbiji.

* 23% posetilaca ima visoku struc¢nu spremu i prihod po
domacinstvu od preko 70.000 din, sto je drugi najbol;i
rezultat u Srbiji.



Ponuda prema potrebama oglasivaca

1. Kreirati Media Kit sa ponudom u kojoj treba da
bude odgovor zasto bi se neko bas kod vas
oglasavao.

2. Koju vi vrednost dajete time sSto Ce se neko
oglasavati kod vas na sajtu/blogu?

3. Dali ste postavili kontakt podatke i da li se brzo
odazivate na upite?

4. Cene oglasavanja prilagodite mogucénostima ciljnih
grupa i stanju na trzistu.
5. Angazujte prodavca oglasa, ako ga nemate.



Kako se efikasno oglasavati?

1. Da li znate sta radi vasa konkurencija na internetu i
koliki je potencijal online efekata za vasu privrednu
granu?

2. Dalli ¢ete razliCite tehnike e-promocije raditi samostalno
(in-house), ili Cete za pojedine aktivnosti ili celokupno
ustupiti ovaj posao agenciji?

3. Koliko su zaposleni realno obuceni da samostalno
obavljaju aktivnosti online promacije i/ili da prate
realne efekte?

4. Koliko ste spremni da izdvojite budzet za aktivnosti Ciji
se rezultati ne vide odmah?

5. Koliko ste spremni za testiranje novih mogucnosti
interneta?



Trend: Marketing Attribution

Anatomy of a conversion path (what is being tracked in this report)

First Interaction Last Interaction Conversion

G G G E

Assisting Interactions
Path Length =4 (number of interactions to conversian)
Time Lag (number of days to convert)

Client-side respondents

Email & Direct & Organic Search & Paid Search: 0.62% (188)
Figure 11: What channels are included as part of vour marketing attribution?

—
Emalil 80%

Paid search 76%
SEO

Social media marketing
Display advertising
Affiliate marketing
Website engagement

Direct mail

Social media advertising (e.g. display
advertising on Facebook)

Mo bile
Printed media (newspapers /{ magazines)

Television / radio

Other

0% 20% 40% 60% 80% 100% k 1

The averlap areas of the circles above are approximations.
Adobe Quarterly Digital Intelligence Briefing




Trend: Spajanje digitalnog i fizickog sveta

NORDSTROM

Recommen dations

Biit
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https://www.youtube.com/watch?v=dTk_9pmqspE

E-advertajzing
Kako se efektno oglasavati na internetu

Dragan Varagic,

dragan@varagic.com
www.draganvaragic.com/blog/

twitter.com/varagic Internet Professicxnal Program
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