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Osnovne postavke prodaje

(Sales) Lead - U nasim uslovima, “lead” se prevodi
kao kontakt, a znacenje same reci “lead” sugerise
da se radi o aktivhostima koje osobu vode
Juvode (to lead) u proces prodaje.

(Sales) Prospect / Qualified Lead — Kontakt koji se
kvalifikovao kao potencijalni kupac.

Lead Generation - Kreiranje procesa i aktivnosti
koje omogucuju dolazak do kvalifikovanih
kontakata.

diaganvz}rﬁic.c m/weblog/iryex.php/1435/sta-je-online-Iead-management-i-deo-osnove-prodaje/
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Osnovne postavke prodaje

Lead click on
“Call to Action”

Lead interacts
150 with com
pany
o J

Isitors coming
to website

Company
pre-qualifies lead

Sale is closed
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Zeljena akcija korisnika — Call to Action

BUY

THE BEST
FORGET
THE REST

807%

© Webseoanalytics.com

Kako sadrzajem i izgledom Web sajta ostvariti da
korisnik uradi bas ono sto vi imate kao cilj date
stranice?
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Zeljena akcija korisnika — Call to Action

Firefox 2
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| Dewnload Firefox - Free
3,0.6. 1 far Mac 0 L, Engiah [180) and easy way Lo browse the Web, Opera 7 comes
mumn h tools to keep you |::"crdl.r|: bve and safe, Tey it

today, it absslutaly freel

(s

© Smashingmagazine.com
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Poziv na akciju (Call to Action, CTA) ima vece efekte
kada je trazena akcija osmisljena u kontekstu stvarne
potrebe korisnika — What’s in it for me?; (IMT)
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Zeljena akcija korisnika — Call to Action
lifetreecreative

A WEEB DESIGN STUDIO

‘Cumplrn the size of the logo element...

We bring your vision to life

Lifetree Creative 1s a design agency based in Kansas City,
We specialize in creative solutions that empower organizs
to communicate their message effectively, and connect

people to a common vision.

ml-

(- Request a FREE Quote Today

smashingmagazine.com/2009/10/13/call-to-action-buttons-examples-and-best-practices/
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Zeljena akcija korisnika — Call to Action

Live Blogging |-«  SIGN UP for ENEWS

t This CTA is more important...

It's conference time again! N Wine and Google

meet everyvone and grab a fe

For everyone who can't maks EE Pagination for SEO

several sessions at SMX SE..thﬂn this one.

Paramore|Redd Wins Future 50 Hall of Fame
CONTINUE READING

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

704 2 @ This Week
calories workouts time pernod

Distinguished area
is on top of other page elemen

v

Join Today!

track your miles.
train with friends.

its free

:onds — 3.44 mi / 00:30 0222 pace

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

COPYWRITING SEQ/SEM VLR SOCIAL MEDIA OTHER

Enplogers: Post for

i Full-time Ed Freelance 899 'ﬁF 349
g

Sull-Time freefance

Post lasts for 30 days!

1 // FULL-TIME

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

Overview Online demao SCreencasts Buy no

A1t Aaccnm . I ""l—-‘\.r"tr"-l web photn .

I l 5 Y .l"l i

See in action

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

Dive off IconDock and find the stock icons
beautify your designs. At lconDock you'll f

professionally designed pixel and vector i
your print and web projects. Choose to b

individually or a complete set.

Browse lcon Library —

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action
Notepod (100pp)

Notepod 3-pack

App idea? There's a page for that.

BUY NOW for $17.95usp

Same price shippedanyssha e in the wearlad .

Color contrast for CTA

What's a Motepod 3-Pack? Payment and shipping

Three &0 x 110mim, 100pp Notepods Fayment is via Paypal. Your 3-pack
printed on both sides. 80gsm laser costs 517.95 USD, shipped wherever

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

LOgDOOK

or Backpack Journal

Post your status and log tasks to your Backpack
Journal in seconds right from your Mac.

Download Now & Buy It si299

\_ Varsion 1.0.1 - Mac 05 10.5
Secondary action

Primary action

ional Online Marketing and CR™

lution, it's a CRM based nplication that helps you target your online m ’
Introducing Logbook

R e ey e s e
Sign up now! Take the tour

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

L —

& tasty bits

for your iPhone
lSense of urgency =
[Ny Convert 99¢

“..anelegant, intuitive
interface. We loveit.”

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

11 UDLCUHFNTERRYLIZEYEGG DadTULAlllp) 1D
the leading web-based project g

collaboration tool.

Share files, meet deadlines, assign tasks, "

centralize feedback, make clients smile. .

Taking action is eas ﬁm'-""“'w'-'f“'-'?--ﬂ
—_—

© Smashingmagazine.com
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Zeljena akcija korisnika — Call to Action

View Plans &- SignUp

© Smashingmagazine.com
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Dati vrednost korisniku — Value Proposition

- Koju ja potrebu/problem resavam klijentima svojim
proizvodom i uslugom?

- Da li reSavanje te potrebe/problema ima takvu
vrednost za mog (potencijalnog) klijenta da ce on zbog
toga kupiti bas moj proizvod/uslugu?

Predstavljanje vrednosti proizvoda/usluga (Value
Proposition) omogucuje kvalitetniju prodaju
definisanjem i prikazivanjem jedinstvenih razloga zasto
bi korisnici kupovali bas kod vas (Unique Selling
Proposition — jedinstvena prodajna ponuda).

draganvaragic.com/weblog/index.php/2566/value-proposition-zasto-moji-klijenti-kupuju-moje-proizvode-i-usluge/
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Dati vrednost korisniku — Value Proposition
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Dati vrednost korisniku — Value Proposition

INCENTIVE INFORMATION

Provide reward value or an Provide educational content
exchange of brand currency on brand products, services,
(Competition Entry & Prizes) news and insights

VALUE
PROPOSITION
FRAMEWORK

ENTERTAINMENT UTILITY

Curating content, ideas and Providing a mechanism for

platforms for entertainment people to make informed

and involvement beyond brand decisions, fin‘_:’ products or
marketing accomplish tasks

e

© Itsadigitalife
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Dati vrednost korisniku — Value Proposition

Why choose Swiftcover?

Great reasons gl
to buy online... 2

We're fast. Get a quote in
under 60 seconds

.......................................................................

Find our best value tariffs

cniine We're secure. Pay for
Free delivery your policy online.

Keep your number

14 day return guarantee It's instant. Print your
..................................................................................... certificate immediately.

Buy online or call

08442 020202 s easy. Change your

details online anytima!

© Smartinsights.com
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Dati vrednost korisniku — Value Proposition

BRITISH AIRWAYS @ Manage My Booking

Manage My Booking

Log in to your booking

Boeokin g Reference

Pazzenger's last name

E H - 1 -
Farsonalise YOLF 28X parknce A smooth and relaxing jﬂHI'HE"f

¥ Made & bopking within the lsst 24 howure
# SfEcily iaLEryY reQuIiramants Bmnd redeia el Mo wath @ bravel sgerk {rot with Britieh # Chack = erikr 34 hedsirs in Sy are
# Enter or edit wour contact details Airmayel? # REguest and reserve in advanice
s Prowide passport indformation ¥ Manags ey Doaking FAQS # Check and purchase extra baggage alowanies
& Add Freguent Flver information % F & Prink your itnerary and ondine boarding pass

& Agd O Busress isdormakscn & Bpok car parking

d cormsms | Sme bndes | Siee Help | Accessiniiiny | About B4 | Legal | Coreers | Affiliates | L

© Smartinsights.com
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Dati vrednost korisniku — Value Proposition

My Cart
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SHIPPING AND RETURNS

Return Instrucbors Shipping and Returns | Freguenty Asked Questions

FREE Shipping: ZAPPOS FAMILY DIFE ¥ALULS:
10 Wl s e Lhod By =
RS TOMER TESTIMONIALS i

o el

and kots of fine print, Zappos.com offers free shipping on all domestic orders

s or speciad exceptions
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domestic or USPS gomestic labe
purchase tp us.®

purchase back to the
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Web dizajn koji prodaje

www.sitesell.com
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Web dizajn koji prodaje

ajprakticnija Skola za dobijanje posla u IT
sektoru domace il strane kompanije, brzo

www.it-akademija.com
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Web dizajn koji prodaje

by LINKgro
* Po zvanicnom ovlascenju odeljenja za medunarodne ispite
Univerziteta u Cambridgeu i dve vodece softverske korporacije

ko.'a i} proﬁrabﬂnu I kanjeru
rogramiranie, administraciiu, dizajn | multimediju, IT poslovanje, CAD.
Pitanja? +381 (0]11 3166-406

| UNIVERSITY of CAMBRIDGE
International Examinations

‘CAMBRIDGE INTERNATIONAL CENTRE

Po ovladéenju odeljenja za medunarodne
Ispite Univerziteta u Cambridgeu

7-minutni TEST
Proverite da li je [TAcademy pravo

resenje za Vasu karijeru. Odvojite
sedam minuta i testirajte se.

BESPLATNI IT i dizajn centar PROGRAM
Resursi za sadatnje i buduce Ti
dizajn strucnjake. [deje. Vruce teme.
Razgovor sa strutnjacima i kolegama.
= Pretvorite svoj kreativan dar u dobro placeno zanimanje

Ovde ste: Glavna strana » PROGRAM » Design & Multimedia Department

Zelite dobru platu? Design & Multimedia Department

MoZemo da pomognemo. Slacemo A g o o
\am uputstva, pozive na besplatng Skolovanjem na odseku za dizajn | multimediju spremicete se za

seminare i vestisa MAcademy. Samo  kreativan rad kroz upotrebu raéunara i najnovijih programa za dizajn.

unestte Via§ e-mai iime. Upoznacete se sa principima dizajna i obradom multimedijalnog
eip) materijala.

Vag e-mail:

Vase ime:

Program obuhvata oblasti grafickog dizajna, vizulenih komunikacija,

videa, tehnike ilustrovanja, animiranja | komponovanja interaktivnog

Programming Department multimedijalnog sadriaja.
» Microsoft Web Development 4
Pragram
n Microsoft Windows Development |
4 Program Skolovanje na odseku Design & Multimedia se izvodi na Eetiri
u Microsoft Azure Development 4 programa:
Pragram
» Microsoft Development 4
Pragram Print Demgn

multimedije, interaktivnosti, produkcije i dinamickih vizuelnih principa.

Savladacete napredne metode i tehnike obrade digitalne slike, zvuka,

Da i Zelite bolju,
novu karijeru?

Otkrijte veitine, diplome i
alate za naplative dizajn
poslove. Po zvanicnom
ovlaicenju ispitnog odeljenja
Kembridz Univerziteta.

Upis 2011/2013 je u toku.

“ $TA DOBIJATE ENJE NADALJINU | DIFLOME | SERTIFIKATI| O IT AKADEMLII

Design & Multimedia Dept.

MNASTAVA: tradicionalna ili online
TRAIANJE: 2 semestra

FOND EASOVA: 321

PROGRAMI: Print, Web, Video i New Media
Design

DIPLOME | SERTIFIKACUA: Adobe Certified
Expert (InDesign, Draamweaver, Acrobat,
Photoshop, lllustrator, Premiere, After Effects
and Flash), Adobe Certifiad Spacialist and
Master, ITA Certified Professional Designer.

PRIJAVITE SE»

S e B T wics e AR R B B e e R R R T e T IR e e T e

www.itakademija.com
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Web dizajn koji prodaje

=

jifenting USB Mini
ousy 4-&' Vulkan

Novo

Tvoja Kesa
je dosadno prazna,
covede Wl

Pregleda) sve proizvode

Gadgets 'n' Gizmos

Kuca 'n' Stan

TOP'7/

SW Yoda

Posao 'n' Kancelarija

Izlet 'n' Avantura

www.gedzet.com
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Izrada Web sajta u kontekstu prodaje

The Pulse of the Internet o
fcelnfo | Confactls | Pressitlews | Pricing [ElLagin Stats Powared by HTHBOX
b Microsoft Windows XP Captures 20% Web ['"E e ngs

Market Share

Howe weould you have kinown? Nee: L =
‘x;:iz“;.::m':::;";"fni‘;.“:;.:s:szzac:;;“ e
Pnone:
* Buiging iefe
. .- I Thee Incredible Shrinking
:‘ ar e 1 mn'axnles ignal | Free SiatMarked Newsieter
The Pulse of the Internet e m“’“ rmEmmtoaies
Home | Semdce Info | ContactlUs | Pressibews | Pricipd [ Log In o
Microsoft Windows }{&éptures 20% Web
Market Share
How would you h known?

With Statharket, you don't need to guess. That's what
makes Statharket such an invaluahle resource. By
providing the most accurate global Internet user trends,
StatMarket lets vou know exactly what standards to

support in order to maximize your Web development
efforts.

]| List of Statistics | B Business Benedits |
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Izrada Web sajta u kontekstu prodaje

| StatMarket Wi

The Pulse of the Internet

“Home || Sanicelnfa | ConfactUs | Fiessitews | Fricing [ELog In Shats Powered by HIEBOX S
= 5 " Interested in purchasing a
Microsoft Windews XP Captures 20% Web | it
Market Share Reefarced by? =l
Howr would you have known? e
wilh StalMarkat, you dan need lo guess. That's what Sapany:
rakes SlalMarkel such an irvaluable resource, By Business:
providing the most aceurate glabal Inferned user frends, E-mail:
Statarket lets you know exaclly what standands to o
I SuppONin Order 1o MaNmize your Web developmert ez
efforis.
[ v pandl:
Siats Powered |;:|':I.- oSttt ] [l BEhsstm] ‘
Customers S Mews
M H Join the list of companies that have used |
erested in purchasing a LD Lot s
development. The Increditie Shrinking
* St M H h - - ? - E ----- eati - —aner Browser - Netscape Share
ommunications Less than 4% Worldwide
atMarket subscription? e 3/ e
Mirtaeal L =
Refarred by? - R —
. [ HitBox Enterprice [ HilBox Professional | Free StatMarket Newsletter
Advancad YWab visitar Web rafllc analysis E
analysis for for srmall and [Erier Evnal adress
’ marketers mid-sized i
a m E businesses —_Requul Huwesletter

Company:

Business:

E-mail:
Fhaone:

Submit Request

F Pricing info
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Izrada Web sajta u kontekstu prodaje

m War ke t . ADhsion of \\-)sﬁu')}ﬁ'm‘lli.\" ::’:'

The Pulse of the Internet
| Samicelnfo | Conactlts | PressiNews | Fricing

Stats Powensd vy HitBoxX. S

[E]Log In

Microsoft Windows XP Captures 20% Web  Morested inpurchasinga
Market Share : Refened 72 =
Howe weould you have kinown? Nee:
il Stalldarket, you don1need lo guess. That's what Sampany:
rties BlalMarket such an irvaluable resource, By Business!
providing the most sceurste global Infernet userfrends, E-mail:
StatMarkatlets vou know exacly what standands to St
SUPPON N arder 10 masmize your Web deseloprment H
effarts.
i Euiging i
[E=tursivtstics | [E] Busiess Beneiits]
StatMarket Customers. News
Jain he list of companies that have used
StatMarket to improve tive ROI on their Web
The Incredible Shrinking
........ Browser - Netscape Share
Communications Less than 3% Worldwile
o NOTTHWESTEIN a Cerme
Mitunat
WiehSideStory Product Family
[E] HiBox Enerprise HIlBOX COMMErce HUBOX Professional | Free StatMarked Newsieter
Advanced ¥yeb visitar Iderdify customner Web iraflic anatysis F
anahysis for ghopping pallerms i fiar srrvall and Fmercmedadden
marketers 18aktime ig-sizad gL

buzsinezses Fequert Hewslotber

StatMarket Customers Hews

Join the list of companies that have used
StatMarket to improve the ROl on their Web
tlevelopment,

- ETEWIEES = WNER W AW

Browser War

The Incredible ShrinKing
N 2 Browser - Netscape Share
Communications " Less than 4% Worldwide

wrw | o Microsoft
o Northwestern o Overture
W Hetscape
Mirtnal
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Izrada Web sajta u kontekstu prodaje

WehSideStory Product Family
HitBox Enterprise HitBox Commerce HitBox Professional
Advanced Weh wisitar l[dentify customer Weh traffic analysis
analysis for shopping patterns in for small and
marketers real-time mid-sized
businesses
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Izrada Web sajta u kontekstu prodaje

b
Success. Not Software: 00800 7253 3333

Clear brand ident
SRl The trusted CRM choice of 2m+ users

Find out why Salesforce is the world's most popular CRM Service Trackable phone contact
No hardware. No software. Just @'ch,

) Engaging visuals including testimonials
» Great customer service is critical in
times like these. But so is saving money.

Excellence Manager
Nimbus Partners

Start visitors on their journey
o

Get Started Today

contact me

More revenue. Happier o
Cusl_:omers. Better @ sign Up For a FREE Trial
Business. O contact Me

) i View Demo
Salesforce.com provides CRM software o Pifac Namis: Profile and qualify through form Intro to Salesforce CRM
applications as a pay-as-you-go service )

over the internet.

(

Last Name:
Using our applications ta manage your —
sales team, track customer data, and
deliver better service can help you grow [ Recognition for
your business. pben s

—_—— e :
You don't need to spend a lot of money on Cupeane
servers or data centers to be successful ' — - o
with CRM. With salesforce.com you get RS bt R ® UK Scftware Satisfaction
customized CRM applications without a lot - Awards 2009: Bast SME and
of Up-front cost and complexity. Country: [ - Select One -- =] Enterprise CRM
More than 82,400 customers around the Y Lo [kt racalys strant and Infacmedon from el fﬁ:ﬁimﬁ’s‘jﬁi;‘”géﬁs Force

, salesforce.com
Customer Service Contact

world use salesfarce.com evary day. [ 1 have read and agreed to the Master Subscription oo ervice Cantas

Agreement.

Powerful headline and body copy engages visitors
Remember Google Quality Score - incorporate Adwords keyphrases Clear call-to-action

Customer Success Stories

Provide more information answering questions “What is this?”, “Why us?” “Help me decide@

® PC Magazine: 2010 Editors
GChoica for GRM

® Forbes: Top 100 Most
Trustworthy Companies

Prove credibility through awards

International Sites | 0800 0921223 (Freephone) |Privacy Statement|Security Statement | Site Map
USA | France | Germany | Eurcpe | Italy | Spain | UK | Netherlands | Sweden | Japan | Australia | Latin America
@ Copyright 2000-2010 salesforce.com, inc. Customer Relationship Management (CRM) All rights reserved Various trademarks held by their respective owners.
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Izrada Web sajta u kontekstu prodaje

ST e
sales T . COTYL (=7

k=
o Success. Mot Software: O8O0 7253 I I
Clear brand ident

The trusted CRM choice of 2Z2m+ users
Find out why Salesforce is the vworld's most popular CRM Service Trackable phone contact
Y MNo hardware. MNo softwvware. Just @‘eq-;,
- L‘ Engaging visuals including testimonials
- - Gareat customer serwvice is critical in
times like thhese. But so is saving money.
Salesforce helps us deliver both.

Luscy RMills
Busi ss Excellence Manager

l HOW CRM WO RKS l MU HY SALESFORCE l MORE RESOURCES

—

Get Started Today

Start visitors omn their jourmey

Ccomntact rme

More revenues. Hap pier a
Cusl_:orrlers- Baetter D sSiagn Up For a FREE Trial
Busimes=s . D Contact Me

wWieww Dermo

Salesforce_corm provides CRM software e Pl e e Profile and gualify through form INntro to Salesforce CRM
applications as a pay-as-you-go saervice

ower the intermet. et Pl e

Using our applications to managese wour = el

sales tearn, track custormer data, and
deliver better service can help yvou grow o - Recognition for
wour business. = o

- INnmnowatiom:

voeu dont need to spend a lot of Mmoney on SRR e =

Serwvers or datas centers to be successEul ) n = e
woith CRM_. WWith salesforce corm wou get Employees: [ —— Select One —— =1 B — 4 - Uk Softwars Satisfacticmn
customized CRM applications without a lot . 1 — SAoerards 2009: Bast SME and
OF Up-Fromt cost @na o rmp e ity oy [ Select one — =1 Enterprise GRU
O T SO — [0 Xoo I pouio like to recelive erfers ane Infermaien Trom e e T
= =salesforce.corm N

m e Ao LES toaTeer mwice Contact

weorld use salesforce.co == ety = I hawe read and agreed To the Master Subscoription Ceanters

Agreennent.

'
!

azine: 2010 Editors

Macy
- 3 Choice Tor CRM
LS 3 i I
e Tros tworthy Companies
Powerful headline and body copy engages wvisitors
Remember Google Quality Score - incorporate Adwords kevphrases Clear call-to-action

Customer Success Stories

Prowve credibility through avwards

Prowvide Mmore information answvwerimng guestions “What is this?", “Why us?"” “Help me decide &

International Sites | OS00 0921223 (Freephone) |Privacy Statement|Security Statement | Site Map
Usa | France | Germany | Eurcpe | Italy | Spain | UK | Netherlands | Sweden | Japan | Australia | Latin America
= Copwright 2000-2010 salesforce.corm. iNnc. Custormer Relationship Management (CRM) All rights reserved Warious trademarks held by their respective owners .
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Izrada Web sajta u kontekstu prodaje

00800 7253 3333

The trusted CRM choice of 2m+ users
Find out why Salesforce is the world's most popular CRM Service ITrackable phone contact
MNo hardware. Mo software. Just @“eqs_

Engaging visuals including testimonials
Great customer service is critical in
times like these. But so is saving money.
Salesforce helps us deliver both.
Lucy Mills

Business Excellence Manager
MNimbus Partners

GET STARTED | How crm works || why salesForce | more rREsources |

Start visitors on their journey
-

Get Started Today

More revenue. Happier @ contact me

Cusl_:omers- Better & sSign Up For & FREE Trial
Business. ) Contact Me

© i _ View Demo
Salesforce.com provides CRM software e Firsrt Mame: Profile and qualffy thr'ough form Intro to Salesforce CRM
applications as a pay-as-you-go serwvice - B

ower the internet.

Last Mame:

Using our applications to manage your
sales team, track customer data, and
deliver bfatl:er service can help you grow Phone: Recognition for
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\___/o Innovation:

E-mall:

You dont need to spend a lot of Money on R PR a
servers or data centers to be successful . . = e
with CRM. With salesforce.com you get Employees: [~ Select One — =1 e - UK Software Satisfaction
customized CRM applications without a lot . [ ] = Awards 2009: Best SME and
of up-front cost and complexity. Country: - Select One —— S| Enterprise CRM
More than B2,400 customers around the 3 Tk aRRad EGURG recaly e prben s Denk LRI froen - Eﬁ:m"lﬁnhﬁ:?.j:;jmc%ﬁs Foree
5. =salesforce.com N
O AL Sarvi o tact
waorld use salesforce.com every day. e e e T e etear Sxsbescripytion C;ﬁtg;&r rvice Conl
=] Agreement.

- PC azrine: 2010 Editors

Mag
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Continue to Free Trial i ¥

| Continue to Free Trial |f{ o )

® Forbes: Top 100 Most
Trustworthy Companies

Powerful headline and body copy engages visitors

Remember Google Quality Score - incorporate Adwords keyphrases Clear call-to-action

Customer Success Stories

Provide more information answering questions “What is this?”, “Why us?” “Help me decide@

Prove credibility through awards

International Sites | 0800 0921223 (Freephone) |Privacy Statement|Security Statement | Site Map
UsA | France | Germany | Europe | Italy | Spain | UK | NMetherlands | Sweden | Japan | Australia | Latin America
@ Copyright 2000-2010 salesforce.com, inc. Customer Relationship Management (CRM) All rights reserved WVarious trademarks held by their respective @Jrsmartinsi
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Top Shop prodavnics | Kontaitiraits nas

Bomes | MUPUITE e

e
M @ 0 Proizvoda: 0,00 din. vaZa korpa

LAamMCT KATALOG

Pormod pri kupowvini, saveti i
Posebne ponude

) =
e ?f [ 021 285 26 s0 2
n 71

oo | I e s

LCPOoTA KMNITG PORODICA

NOwo: Majso o it e e T Swi b oo

HEAVY WEIGHT SET
IDEALNI TEGOVI ZA VEZBE
= IDEALNI ZA VEZBE SNAGE
= SIPKA ZA TEGOVE IE SKLOPIVA
= TRENING BICEPSA, TRICEPSA,
GRUDI. RAMENA | TRBUSNJAKA

=
=
=
=
P
=
=
&
=
&
=
=
=
=
=

> Originalni proizvodi

Kwalitetni | prakt

ni proizvodi kojl e
“ram olakSati swvakodnewvicu e B Bl B

Smoguei 48 Sve Gesatne posiove
e R —— OSMODISK { VALK M A RELAX 8& TOMNE DRY COOKER

55 Wupujte uz ustedu 4 CLASSIC Lz e et Az e e
Posebne on-line penude | popust PLUS POKLON e itcie s Feialcamct) oz
masnacel

Sarancija na
zadowvoljstvo

e
G A L T Q fitnes patikama.

RAINBOW ORBITREK ELITE VWA LKMA XX
o tremaser
e W . SPORTY

3

Kupowina bez rizika

Isporuka na adresu

b

Pulem kurirske stuZbe Pusl Express
Wezbate swe najvaznije -

mpler =il Ll Cey e Fitmess

bojenje be: Sl = e '} patiie

-, 2 za =

e e = @ toniranie

TR misica

S ey

c;lubsl‘
e e e e R

B
¢ = . 5
E Pratite nas na Facebooku -
Frotarme s far - tapte s § - oo
bt e e o W . e
et o = e —
=

Pomoé pri kupowvini, saveti i
posebne ponude

(( 021 489 26 60

PRIVILEGIAA PAMETME KUPOVINE

Masaia i anticelulit Klubs=

Besplatni ekskluzivni saveti o zdravom zivotu. mrsSavlieniu, sportu i
partnerskim odnosima... Pratite posebne ponude i specijalne popuste!
Prijavite 56 =2 6-mMmagazin | 4obliate POKLOM S-Kniigu "8 Nowe Serobnog reninga | Sl dijeter

T e | e e M e e e e e e T
BRI o g ——

vojvode Stepe 30, 21 000 Nowi Sad, Srbija, Tel: 021 489 26 60, Fax: 021 2489 29 08

STUDIO MODERNA D.O.O.,
Dormeo dufeci | DuSeci | TrbusSniaci | Kosmodisk | Top Shop Tv ufivo | Delimano - Keramifko posude | Wallkmaso: Fitness obuda

Uslowi kupowvine | Zastita privatnosti | © nama | Kontaktirajte nas |

www.top-shop.rs
Internet Professicanal Program




Izrada Web sajta u kontekstu prodaje

DO INEO’ (T

woalsi  Tekstow  Vigeo  Progavnice  FAG  Prodala na rate =

Za TOPLY ZiU mana Dusect sAsTUCH LeETwicE PREKRIVACE POSTELJINA PREPORUCUJEMO za DECU KLUB 5~ Arciaa

Otkrijte tajnu tople zime  anstomcit jastulk

SSSPOKLONI | POPUSTI DO 5555590 rsd
== 30% UZ DORMEO E T ("

~

. IO cf o
7. Febrizss .,

Interiet,,

Ponuda vazi samo na internetul

KLIKNITE OVDE > Porucdite ovde >
=

- Mia jastuk 2 za 1 - Mia prekrivac - 50%
NAJNIZE CENE SAMO NA INTERNETU! (AL

Najbolje $ro ore dobiti za svoj novact ntermare

g

Corugite sot oa 2 Jastuka 1 uStedrte
Cak 1.190 RSDI

Popust: 1.490.00 din.t

e e - E S ~

veais za kupowvinu Interaktivnl veas Fomoé priiznoru auseka
- ko bl OGOy G G ek U rrskotiko kesthit § e dnos it TR —

> Koil je duZ ek najbolii za mene? koraka. na esnovu vasin potrena ausckigeainc mraoce ba

» KCake izabrati odgovarajudi jastuk?
» Mermorijska pena: za izuzetan
osecaj udobnost

o was do =suwrEencg Dormes —

= oUnIn Korlsnika
Eooledaivides prezentaciie

ViGe suvele ovds

B & 1omscananTovaAm

[(L o= 2502050 3

Erpavire ae

Foaleaans pocieant & magazin =~
10026 Garantulemo =aStu privatnin podataks

KATECORLIE PREPORUEUIEMO SAZHAITE VISE mEo HAINOWILII TEKSTOWVE

Internet Professicnal ngra";ﬁvw'dormeo'rs




lzrada Web sajta u kontekstu prodaje

DOIrrmMeo”

DuSECcH

((

T ks o Video  Prodownics FAG  Prodajs oo rote

snasTUCT LETwicE erEcRIUAC PO STEL St PREPORUCUIEMO zn DECU

Zn ToPLU Zimu

nann

Otkrijte tajnu tople zime

—_—_—

o
s S
fra terneroyr

KLIKNITE OVDE =

- Mia jastuk 2 za 1 - Mia prekrivac - 50%
NAJNIZE CENE SAMO NA INTERNETU!

IO oo
ﬁ-bruar
Najbolje Sto moZete dobiti za svoj novac! e

hut—",, e

ory Silver +

St b =t
it PR A

a sreprnim niw

L7 sk e oy Sitrer difek

POKI DN dobiinte Coral Fleece [y
ehe 1 rore Dot

wVodi€c Zza kupovinu Dormeo proizvoda

e

voais za Kupowvinu

INTeraktivnl vodis Pomoé pri IzZnoru duseka

LI mekaliln keatih § jednoatavnin Lipatrenite padajusl meni | Fanerie
Koraka, na oSnovu VaSin potrena,
vodime Vas do sawrsenog Dormeo

QuZekideaine nracce nas vas

Turcioda

KUPOWINA A RATE

(

KLuE 5~

Fa wasm mmo priprem

Dormso prozvoaa
upotrebu

raccian

Novi inovativni
anatomski jastuk
Mia 2 za cenu 1

Samo 3.290 rsd

= .’.5} L

Ponuda vazi samo na internetul

Porucdite ovde >

Porutite sot oa 2 lastuka | uStodite
Eak 1.490 K

sin

Popust: 1.490.00 din.

prednosti i svedocenia
Keris ik

€ 190 SanANTOvAN

Sic narusite putem nasc Ukolilko nists =adowolini

B
Mesetnm rata

Savetevanie

spavanju. zdaraviju, lepoTl

cbook arusi

Crilavite e za Dormes e-masazin i Sitaite zanimiive
ek love G Spavari, coraliu, T p ol P s ey
= = == skskIuzIvne ponuds!

= Pomos pri kupowini
~ =arancua

Zastita privatnoosti
Usiow posiovania

Dekorativne ccbe Mark

Internet Professicanal ngraWW'dormeo-fS

0UYe gErantuEme TaStu pricatnm pogataka




Izrada Web sajta u kontekstu prodaje

Kreirati (ili imati vec definisane) prave vrednosti zbog kojih ¢e korisnici kupiti bas
vase proizvode ili usluge.

Odabrati Zeljenu akciju korisnika (Desirable Action), odnosno Sta je to Sto Zelite
da posetilac uradi na posmatranoj Web stranici.

Odabrati one vrednosti vasih proizvoda i usluga koje su u kontekstu onoga sto
zelite da postignete na posmatranoj stranici.

Odabrati vrste sadrzaja s kojima Cete na najbolji nacin “komunicirati”
predstavljene vrednosti vasih proizvoda i usluga (tekst, slike, video, tabele,
animacije...).

Kreirati potrebne sadrzaje vodeci sve vreme racuna o tome Sta zelite da korisnik
uradi na posmatranoj stranci.

Kreiranje rasporeda sadrzaja na Web stranici u odnosu na njihovu vaznost (u
odnosu na Zeljenu akciju korisnika) — informaciona arhitektura (/Information
Architecture).

Dizajniranje Web stranice.
Tehnicko kreiranje Web stranice

Testiranje efekata pojedinih delova (sadrzaja) Web stranice (Npr. A/B Split
Test metoda testiranja stranica) i

llrmnanradoania AafalAa¥A [maanianiarm cadryaia nithAaviaa rAcrnAaradAa el )
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U.S. online advertising spending growth,
by format, 2006-2011

% |necraase) decreate vi. prlor yoar
2006 2007 | 208 2009 2010 2011
Hich medi'vidieo 12 47 A 0%, 0% 24 8%, 2B
L!-h:lg&ﬂ&ﬁm' T 12 1% 305 23 g 17 A4%: 1200,
Search 1% HEE% 2F.5% 1.76% 15.2% 11.35%
i L ffeeec] 43 5%, FELS% 28 5%, 17.5% 14d.4%: 0%,
l':'l'i-l.!-la-jr-!di A5 0 Ir 26.55% 12 1265 Q%
Sponsorshaps =20.5% T5% 1E% 114% 3 5% T5%
E-rradl 3% A% Vsl 14.8% H.65 500
Total M a% 2655 2 55 18.% 15.4% 110%

U.S. online advertising spending, by format, 2006-2011

%% of total online ad spending

] 00T 20608 008 | 2010 2011
Search 20.3% 40.3% 40 0% FAT FE I9.5%
Dusplay ads 21.8% 21.5% 21.5% 20 5% 200 19.5%
Classified 18.1% 174M% U7 L 16.8% 16.5%
Fich medsavideo Ti% B e 05% R 11.5% 13.1%
Lead generation® TH% B B.1% B BRY EA%
Eormuad el iy 2 1.5% | g i 6% 1.5%
Sporsorships Pl ] 2580 2l 1.5% 3% 1%
Internet Professicanal Program © 16thletter.com
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Lead Generation Techniques

SALES

TRADE SHOWS/EVENTS
INTERNET REGISTRATIONS
EMAIL

SEARCH ENGINES
LINKEDIM

ADVERTISING

FUBLICITY

SOCIAL MEDIA

DIRECT MAIL
PER-PER-CLICK

TRAINING PROGRAMS
REED CONSTRUCTION DATA

OTHER LEAD SERVICES

TELEMARKETING

Internet Professicanal Program . ,
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Figure 17: Which offline methods do you use to generate consumer leads?
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Figure 22: Which online methods do vou use to generate consumer leads?
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Figu;*e 42: For those which are relevant, how effective are these online methods
for getting consumer leads / prospects for your business?
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Broaclly Targeted, Lead Generation Model
Less Interactive,

Less Measurable

Y

Narrowly Targeted,
Highly Interactive,
Highly Measurable

Inquiry
Branding, PR, %
Advertising
(Print, TV, etc.)

SEO, Website,
Direct Mail

Lead
Events, Seminars, -
Trade Shows,
Webinars
Outbound Calling Sales Readly
Inbound 800# Lead

Lead Nurturing
Opt-in Email

Qualified

Prospect
Conference Calls

F2F Meetings

Follow-Up
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Optimizacija konverzije

- TE-E . TN TS T T = == T Tl TE S

ESSENTIALS

D e = e W e R ==

A

T TEST WYOUR LANDING PAGES

a0 _ B ™™ ™ w [ & By | PAGMS-

RS ES— s rw e mE g = m—= e E e WM aE e B e EL T s e EaamEeaen TR~ ER a8 o e as e e
e e B = e o = B e Ee e e e B ——




Optimizacija konverzije

_—e TE . A TS T T TEES = T TEC T

ESSENTIALS

T- TEST YOUR LANDING PAGES

= = s oy W@ Bl NN W s =W E‘.@.KL_SSMGUICS

A S S e mme ke S m Eme s mm e s w @ e v B o e em B RS e ms me s R Ses e LR wom & F ek
e e e R B e o e e e e B o B B e B e e mmm mmem e m e aem i Ber B o e mmm e = e e e



Optimizacija konverzije

How did we Increase results
by almost 400% in 2001?

c:im!x" “online

Ugly Burst Graphic
Creates a “Special
Offer” image

Copy Format
-Short Description
-Benefit/Usage
examples instead of
feature description

(“What's In It For Me”

Factor)
-Optimized through
emails

A Picture
-1s worth a thousand
wiords

Mo Links to
GoToMyPC

-Giving fewer
navigational choices
increases desired
actions: REGISTER

Registration Form

“Above The Fold®, Strong “Call To Action”,

“2 Minute” reduces fears of long install

Golo

SoToMyPS is the fast, easy and secure vay to
access and cortral your compuatar fironn any
Weh browser. snyuhers,

TELEWORK: Usa pour affice corn putar fram
home, =asily and ==cur=ly, with just an
Intermet conmedton.

TRAVEL Acocess and use waur work or hame
carnputar fram hotels, aikpares, Internat cafas

- anyuhere with Wehb scceas,

LAST MIMUTE ALCCESS: Gat that fila or armail
wou l=ft at the office from anywhers, anytime,

dae why B0ToMYPS is rewalutionizing how
peaple work remmately, Sian up for & FREE
TRIAL naw!

[ |

© Gotomypc
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" Headline
Static, Bold, Optimized through
Email Subject Line Testing

Access and Control Your
Computer from Anywhere.

First Ranwe

Reqgister Now! Setup takes only 2 minutes.

Notar vour sccount passward must cartain =t least =
characters and indude letbers and numbers,

Passvrord:
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| I
Email: ou may ==nd me= occa=sionasl
| GoToMyPC product update s
Arrow
Increases CTR
__»  Submit
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[T neenlous. to sign up
"Wonderful”

Press Quotes With Logos
-Provide third party endorsements
from recognizable Brands
-Increase Trust
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Other: Registration form on

CITRIX | online
top y

Access Your PC from Anywhere. TRY IT FREE

Creabe Your GoToMyPC Accounts

¥ First Mame: Last Nane: Email :
P | |

four email addresz and perronsl information are confidential and will not be sold or rent=d,
See our Privacy Policy far more detsils

Golo “ allows you to: [% e

* Work on your office PC from home
* Travel anywhere and use your PC remotely

* Increase your work flexibility and productivity

+ Access your files, programs, email and network m
3 LEARM MORE

...with easy, secure access to
your PC from any browser.

MNEED TO SIGN
UF MULTIPLE
USERS?

Duactons? ©all Tall-Fras: [288) 753-3876.

© Gotomype GoTo!VlyPC
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Other: 1-2-3 How It Works CITRIX | online
approach ]

Access Your PC from Anywhere. TRY IT FREE

) create 2} 106 N 3 connect e |

your account to gotemypc.com
anywhera!

Lavt o
e M I MEED TO SIEH
UF MULTIFLE
USERE?
Create your GoToMy PC Log in b0 golomypC .Com Work on your PC as if
account and follow the from any other Internet- wou were sitting in front
easy nstructons to set connected PC or wireless of it. Access your email,
up the PL you want to device and didk connect. use your prograns, —
access remobely. transfer files and more.
@ “You'd be
Editzrs”

2 P [ NS Mo .
GDTBM}"'PC gﬁll-rie;[eeaj 250-3926, ﬁ o Sign up.

Line belag chere.
Read mare.,

Try it now for free. Setup takes only 1 minutes:

Creab= Your GoToMyPC Acoount:
CONTINUE

W ==

Email:

Lack Manua:

Re -enter Emiail:

Golo/VylPC

© Gotomypc




Analitika ciljeva/KPl/konverzije

Export v || =] Email || B8 Add to Daszhboard || [+ Visualize Advanced Segments:| Al Visits +
Orverview »
Keywords Mar 1, 2010 - May 31, 2010

A Visits = E E

100 5,01
500 2,50
Mar 1 - Mar 31 Apr 1 - Apr 30

Search sent 14,486 total visits via 6,196 keywords

Show: total | paid | non-paid

Site Usage m Goal Set 2 @ SHEA

Visits Goall: ?'.U. Goal?: 4 Minutes Goal3: Webpage Dynamic Goald: General Question Form Goal: Estimate Form Goal Conversion Per Visit Goal
Pages/Visit on Site ; - Rate WValue
14.486 o o Phone Number Completion Completion o
woiseron  904% 16.98% 0.00% 0.32% 4.73% 30.57% $0.00
I : Site Avg: 8.12% Site Avg: 16.69% e . ) o . . P . . Site Avg: 31.40% Site Avg: $0.00
63.32% (5.15%) (1.73%) Site Avg: 1.63% (-100.00%) Site Avg: 0.31% (6.04%) Site Avg: 4.65% (1.68%) (-2.62%) (6.04%)
Per
— - . - . ; Webpage Dynamic General Question Estimate Form Goal Conversion Visit
Keyword | Hone % Visits 4 TR FETERIE SUTIERITER Phone Number Form Completion Completion Rate Goal
Value
1. 613 11.08% 23.16% 0.00% 0.65% 4.08% 33.558% 0.1
2. 314 9.24% 21.34% 0.00% 0.00% 10.51% 41.08% S0.00
3. 254 16.54% 25.55% 0.00% 1.18% 3.15% 45.45% 5001
4, 246 5.91% 16.26% 0.00% 0.00% 5.28% 28.46% 50.00
5. 198 9.05% 17.68% 0.00% 0.51% 12.12% 39.39% S0
6. 187 9.63% 17.11% 0.00% 0.00% 5.35% 32.09% 30.00
7. 186 3.76% 13.98% 0.00% 0.00% 5.38% 2312%  50.00
8. 130 6.92% 9.23% 0.00% 0.00% 5.38% 21.54%  50.00
9. 129 11.63% 23.26% 0.00% 0.78% 5.98% 4264%  S0.01

100 © Markcregan'com 110 10.00% 24 55% 0.00% 0.00% 11.82% 46.36%  $0.00



Analitika ciljeva/KPl/konverzije

Sales of 2 products generated $2,600.00

'ﬂum:ﬁﬂ |

Cuantity (¥) Unigque Purchases (7) FProduct Revenue (7) Average Price (¥) Average QTY (7)
5 5 $2,600.00 $520.00 1.00
% of Site Total % of Sita Total: % of Site Total: Site Avg: $520.00 Site Awg: 1.00
100.00% 100.00% 100.00% [(0.00%) (0.00%:)

Unigue Product Avarage Averags
Product Quantity Purchases i Price ary
1. Bl NONE 4 4 52 000, 0oy 5500000 1.00
2, bl today 1 1 S600.00 £800.00 1.00
Find Product: | containing =] | Go Goto: |1 Show rows: | 250 *| 1.20f2 | 4 || »
Sie Usage Goal Conversion m Views: i} & =
Visits 7 Revenue 7 Transactions (7} Awerage Value (7) Ecommerce Conversions) PerVisit Value (7)
4 $3,520.00 15 $234.67 rale $880.00
%% of Site Total % of Sie Tola % of Siva Total Site Avg: $234.87 375.00% Site Awg- BERO.00
100.00% 100.00% 100.00% [9.00%) Siba Avng: ATE00% (0U00%) 1200%)

o Do EcomTercn Bt Wik

Baurzedfdedium ¥ats Bevenus ol Tronsactions Vilke Comvorion Ratg ke
1. [girect) F (non) i $3,520.00 14 M AT Rt e A0 00
Find ScurcoModium: | containing | | Go E.um:l: Etmmm:lll: x| 1=1of1| 4 ;

Internet Professicanal Program

© Cutroni.com



Analitika ciljeva/KPl/konverzije

e

email
5.72K

google / organic
2.79K

Kupovina
12.4K

(direct) / (none)
927

facebook.co.../ referral
907

f referral
376

© Dragan Varagic

1.66K




Analitika ciljeva/KPl/konverzije

KPI l Very important . Somewhat important l Less important Hotimportant

Conversion rate | ™
Marketing cost [N T
orders |GG 1 ™
salesiconversions [ NNNEGEGEEY Y
Marketing ROI [N Y
Click-through rate |1 I
Unique visitors | T
Customer lifetime value | I
revenue [ ™Y
visits [ T Y
averageorder size [T ™
Revenue per visit | D
Page views per visit | 1 I - e
rage views | 1 T e

Internet Professicanal Program © Analytics-news



| za kraj

KoalaMeat -

Guaranteed tastiest koala loins on the web!

HOME THE KOALAS CONTACT -5HOPPING CART - CLEARANCE

If I click back fo make changes, )
please for the love of Zeus'
thundering butthole don't forget
everything I entered and make
Sack of Koalas k me sfart over J

::Step 5 of 5

Confirmation

Mesquite Roasted Koala Erains 2% $31.90

Koala entrails adorned with festive Ix $24.99
bells and Christmas lights.

FREE book light! Ix $0.00
Edit Shopping Cart (M Total: $106.84
Shipping Address: Billing Address: L
Matthew Inman Matthew Inman Shipping: $11.00
234 Oartmeal Lane 234 Oartmeal Lane 3
Seattle, WA 98121 USA Seattle, WA 98121 USA Total: $I 17.84
Edit Shipping Edit Billing

© Theoatmeal com



... 1 za kraj ...

Session Expired

Your session has expired. Please click here to return to the beginning and start all over again.

tvery time someone sees this message a baby rabbit
gets run over by a riding lawnmower.

© Theoatmeal com



... i za krai...

MINGY

STREETWEAR'

O OTADZBINA
O NAINOVIIE

O HENRI
LLOYD

O SNIZENIE
O FRED PERRY
O LONSDALE

O JAKNE
STREETWEAR

O HARDCORE
UNITED

O HOOLIGAN
STREETWEAR

O MAJICE
MODS 69

O COMMANDO
INDUSTRIES

O SRBI ZA
SRBE

O saLovI

O KACKETI
STREETWEAR
I CASUAL
STYLE

O ZIMSKE KAPE

Internet Professicanal Program
www.mods69.com



Online Sales Basics

Dragan Varagic,

dragan@varagic.com
www.draganvaragic.com/weblog/

twitter.com/varagic Internet Professicanal Program

I
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