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g 1. What are you tracking?

@ A single domain [C] AdWords campaigns
Example: www.draganvaragic.com [T] DoubleClick data

) One domain with multiple subdomains

Examples: www.draganvaragic.com

18 = apps.draganvaragic.com
Sy '_ store.draganvaragic.com
@ Multiple top-level domains
Examples: www.draganvaragic.uk
www.draganvaragic.cn
www.draganvaragic. fr

2. Paste this code on your site
Copy the following code, then paste it onto every page you want to track immediately before the closing </head> tag
=script type="text/javascript™

20> var_gaq=_gaq||[;
2 _gaqg.push([_setAccount, "UA-770381-17);
- _gaq.pushi[_trackPageviewT);

(function() {

var ga = document.createElement{script); ga.type = text/javascript; ga.async = true;

ga.src = (hitps:’ == document.location protocol ? ‘hitps:fissl : ‘hitp:fiwww’) + ".google-analytics.comiga.js”,
var s = document.getElementsByTaghame('script)[0]; s.parenttode.insertBefore(ga, s);
. HiX

=/script=

@ PageRank  Alexa  Compete  mozRank
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Search. Edit Property Settings

Basic Settings

Property name

i www, draganvaragic.com

Default URL
it/ B www draganvaragic.com

Example; hitp:/www.mywebsite.com
Default Profile
Dragan Varagic Blog SR »

Industry Category ?

Select One v

In-Page Analytics

Start In-Page Analytics in
@ Embedded mode (recommended)

() Full view mode
Use of ful view mode is recommended only if your site has trouble loading in embedded mode,

n

Webmaster Tools Settings

ter Tools site optional 2

Ifyour property is a
data here. Google 3

http:/fwninw. draganvaragic.com/ € Edit

verfied webste in Webmaster Tools, and you are the owner, you can assaciate your Webmaster Tools
ytics wil then be able to display some of that data in some reports

Webmaster Tools site

2 Profiles selected

Cancel
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-.' https://accounts.google.com/ServiceLogin’= O ~ @ B ¢ X -" Webmaster Tools

Google [ sowo |

Webmaster Tools
Improve your site's visibility in Google search results. It's free. Sign in Google

Google Webmaster Tools provides you with detailed reports about your pages' visibility on Google. To get Sl

started, simply add and verify your site and you'll start to see information right away. Learn more »

Get Google's view of your site and diagnose problems Password

See how Google crawls and indexes your site and lzarn about specific problems we're having

accessing it.

Discover your link and query traffic m [~ Stay signedin
View, classify, and download comprehensive data about internal and external links to your site

with new link reporting tools. Find out which Google search queries drive traffic to your site, and

. i ?
see exactly how users arrive there. B (L L RN

a Share information about your site
@@@  Tellus about your pages with Sitemaps: which ones are the most important to you and how
often they change. You can also let us know how you would like the URLs we index to appear.

Google Home  Terms of Service  Privacy Policy  Google Webmaster Central  Webmaster Ceniral Blog Webmaster Discussion Group _.English (United States) El

% ol o ¥

www.google.com/webmasters/tools/
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Default URL: ittp:

A Add m your site

+1 buttons let people who love your Profiles Tracking Info Property Settings = Social Settings Remarketing Lists
“A| content recommend it on Google
Search.

Edit Social Settings

Social Content URL Prefix optional

Social content url prefix field (2 ‘ www draganvaragic.com

| wwwhwiter comivaragic

‘ wwfacebook comivaragic

‘ www youtube. comiuser/draganvaragic

m

‘ plus.google.com/113597051181101952118/

Important note, by entering one or more prefixes (eg
Wyoutube.com/userimyuser) you will only get social

activities against those domains. So if you wish to continue
seeing social activities for your primary domain please add
that as well (8. example.com)

Example: wwwyoutube.comiuser/imyuser

Apply | Cancel
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GLIGK PATH:The set
of links & ugar follows
within a single site
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user following a
link
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Compared to a year ago, websites have seen reduced
pages / visit, average time on site, as well as bounce rate.
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dragan.varagic@gmail.com  Settings
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Jun 1, 2012 -Jun 30, 2012

My Account  Sign out

Google Analytics

| Visitors Overview

Advanced Segments Email Export ~ Addto Dashboard  Shortcut BETA

I e Audience

Overview

* Demographics

& o ofvisits: 100.00%

Overview

» Behavior Wisits = | VS. Select a metric Hourly = Day Week Month
* Technology ® Visits
* Mobile z,000
*» Custom
Visitors Flow 1000
Advertising
=p Traffic Sources Jun 8 Jun 15 Jdun 22 Jun 28
B Content - . B
11,476 people visited this site
B Conversions
S visits: 15,407
* Goals
¥ i i -
» Ecommerce Unique Visitors: 11,476
- Multi-Channel Funnels Mt Pageviews: 25,190
9 ’ = 64.72% New Visitor
Overview ——m .
Pages / Visit: 1.63 9,972 Visits
Assisted C . .
ssisted Conversions - . . . m 35.28% Returning Visitor
Top Conversion Paths ~~/— Avg. Visit Duration: 00:02:08 Bty
i R e -
TR Bounce Rate: 7.58%
Path Length _

Help
The Visitors Overview Report

% New Visits: 64.64%

Comparing Matrics Demographics Language
Using the Interactive Table Lenanone " L EE 10.313 I 66.97%
Common Report Controls Country / Territory 2. sr 2964 [l 19.24%
Video: Add Advanced Segments

City 3. en 922 W 5.98%
Find Your Old Reports in the New
Intarface System 4. engb 427 | 2.77%
Help center Browser 5  hr 287 | 1.86%

Go Operating System 6. hr-hr 100 | 0.65%

Senice Provider 7. de 79 | 051%

Mobile 8 sl 44 | 0.29%

Operating System 9. nl 36 | 023%

Senvice Provider 10.  de-de 31 | 0.20%

Screen Resolution

(3]
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sitors-geo/af70381wl316189p1311294,/2:3F_ dated0 23020120601 %:26 _. datell 2:3 D201 20630/
r=————

[Bh Most Visited { | Getting Started =/ Latest Headlines { | SEQ { | PinIt M@ KrajinaForce - Republi... K3 Bookmarks
€ | f& conversatio... | 3 RECOMME... | 7\ TRVVERTISL.. | [Ed Facebook | [I[] Social Medi... | &5 Location... | 5 Secial Medi... | i gemiusTraffic| 5 PRObjave.c.. | [} https//tren... | (il Digital mark...| 5 Webmaster ... | [ tast-click | & € =
: =

B Conversions Visits Pages / Visit Awg. Visit Duration % Mew Visits Bounce Rate

* Goals 7 15,407 . 1.63 00:02:08

Site Avg: 1.62 (0.0 Site Avg: 00:02:08 (0.0

* Ecommerce
Primary Dimension: Country / Territory City Continent Sub Continent Region
~ Multi-Channel Funnels

Overview itk Q | advanced [E | @ [T | |#m
Assisted Conversions Country / Territory Visits e Pages / Visit Awvg. Visit Duration % New Visits Bounce Rate
Top Conversion Paths 1. Serbia 12,660 1.65 00:02:06 62.22% 6.42%
Time Lag 2. Bosnia and Herzegovina 926 1.48 00:01-32 75.70% 9.40%
sth Ecugih 3. Croatia a21 152 00:01:06 74.24% 9.60%
Help = 4.  Montenegro 360 1.61 00:01:42 73.06% 9.44%
et ocdinnt snod 5 (not set) 246 1.55 00:03:30 72.76% 43.09% | |
Viewing Metrics
i, Your Ol Fepoitsiin the New 6. United States 108 1.71 00-00-49 93 52% 12 96%
pkesince 7. Slovenia 77 162 00:00:55 88.31% 16.58%
'f'e'p Cemes 8. Macedonia [FYROM] 73 1.79 00:01-36 76.71% 12.33% |
ee 9. Germany 62 1.24 00:00:46 87.10% 12.90%
10.  Austria 58 224 00-03-61 56.90% 1.72%
Show rows: 10 = Goto: 1 |1-10ofes | € | »

This report was generated on 101212 at 1:37:40 PM - Refresh Report
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E{l Most Visited : Getting Started 5 Latest Headlines : SEQ :: Pin It ! KrajinaForce - Republi... ﬂ Bookmarks
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Slid Find Your Old Reports in the New

-

Visits Pages / Visit Mg Visit Duration % New Visits Bounce Rate
Interface e
18
- . 1,985 253 00:02:44 84.63% 51.44%
S[eCenicy % of Totsl: 100.00% (1,985) Site Avg: 2.53 {0.00%) Site Avg: 00:02:44 (0.00%) Site Avg: 84.63% 3} Site Avg: 51.44% [0
Go
Primary Dimension: Country / Territory City Continent Sub Coentinent Region
Secondary dimension - Q,  advanced ﬁ c :_ -|'_ Hl
: Country | Territory Visits 3+ Pages ! Visit S:?a:é:n % New Visits Bounce Rate
. 1. United States 539 281 00:03:18 89.05% 44 34%
2. ltaly 374 1.84 00:01:38 92.78% 68.18%
3. Serbia 214 37 00:04:17 61.68% 44 86%
20 4. Canada 107 250 00:02:03 90.65% 52 34% I
S
5. Germany a7 223 00:02:20 81.44% E7.73%
6. United Kingdom 97 24 00:0317 80.41% 42.27%
7. France 73 1.88 00:01:43 93.15% 61.64%
21 8. Argentina 56 218 00:02:20 96.43% 57 14% %
o
9. Sweden 56 223 00:01:34 78.57% 4821% |
10. Australia 40 1.90 00:01:45 67.50% 55.00% :
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Search help center Go
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;3 City Visits 1 Pages/Visit ‘;:?a:;“ % Hew Visits Bounce Rate
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3. Skopje LA 327 00:02:06 80.49% 36.59%
20| o=
5 4. Nis 9 2.69 00:02:36 79.31% 45.28%
5. Kraljevo 14 293 00:02:21 T8.57% 35.71%
6. (not set) 1 327 00:01:49 100.00% 45.45% |=
7. Banja Luka 8 2.50 00:00:39 87.50% 75.00% @
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Duration
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